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The U.S. Microwaveable Packaging Market was estimated at $0.4 
billion in 2003 and is forecast to reach $1.7 billion by 2013 at an annual 
growth rate of 16.0%.  Current economic conditions have slowed organic 
growth, but the expansion of applications and use of new technology 
continues unabated.  The latest packaging for microwaveable products 
is highly innovative, and it meets and exceeds the critical demands of 
consumers, driving consumption higher.

This study from Allied Development provides detailed insights into 
the U. S. Microwaveable Packaging Market and delivers exclusive data 
and analysis of the industry, market drivers, and key trends, as well as 
market forecasts to 2013, broken down by segments.  It includes several 
case studies that compare the economic and environmental impact of 
select microwaveable packages.
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A.  Primary packaging units segmented by end-use

The strategy we employ to analyze the microwaveable packaging market is 

to segment the market in many ways and to examine it from the many 

viewpoints these segmentations provide.  The analysis begins by segmenting 

primary packaging by end-use.  As defined in the Introduction, primary 

packaging is packaging that touches the product, but does not include closures 

and lids, even though closures and lids also touch the product.

It is noted that, although it is quite rare, a few products utilize two primary 

packages.  Healthy Choice meals are an example (see complete description in 

Technology – Figure).  These meals include noodles and sauce in two separate 

trays.  Both trays are counted as primary packages.  Thus, the number of trays 

slightly exceeds the number of product units for the total market.

Figure 1 provides 2008 consumption of primary packaging in the 

microwaveable packaging market, segmented by end-use.

Figure 1

Primary Packaging Consumption by End-use

2008 Consumption = Data Removed million packages

Source: Allied Development Corp.

Data Removed
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L.  Vents

The functional purpose of a vent is to release steam pressure that builds up 

in a hermetically sealed package during cooking.  However, for the consumer, 

its purpose is to provide a higher level of convenience.  A vented package 

allows the consumer to take the package directly from refrigerator, freezer, or 

pantry, to the microwave oven, without the need for preparation.  Many 

microwaveable packages require the consumer to lift a corner of the lidding 

material, or to slit or puncture the lidding so the steam can escape during 

cooking.  A vented package eliminates any of this action by the user.

Vents are available in two types – integral vents and discrete vents.  The 

current use of vents in microwaveable packaging is provided in Figure 59.

Figure 59

Microwaveable Packaging Segmented by Vent Type

2008 consumption = Data Removed billion units

Source: Allied Development Corp.

Data Removed

What Sets this Study Apart?

> the detailed market segment analysis and the insights they 
provide

> the economic and environmental analyses of the critical 
packaging strategies in this industry

> the accurate profi les of industry participants

> the identifi cation and illustration of emerging technologies

> Allied Development’s ten years of research in this market
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