
The “where-to-start” and “how-to-execute” resource 
that will make progress toward the next level of  
sustainability initiatives through the packaging  
supply chain

• � �Analysis of how triple-bottom-line thinking creates a base for progress 
toward more sustainable packaging and associated ROI benefits

•  �Information that creates actionable platforms for integrating sustainability 
and sustainable packaging into the entire supply chain system

•  �Explanations that distill the complex tasks of introducing 
sustainability and sustainable packaging into your operation 
and that of your vendors and customers

•  �Checklists that guide and measure your progress toward sustainability goals in 
the quest to make progress toward achieving more sustainable packaging 

•  �Forecasts and Net Conclusions for the future of 
business sustainability and sustainable packaging through 2017
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Use this study’s Net Result Conclusions and 

more than 50 newly-developed Action Item 

Checklists, Figures, and Tables to guide your 

decision-making process when exploring, 

developing, executing supply-chain-focused 

business sustainability initiatives and  

sustainable packaging technology projects 

and supply chain programs.



This study, the 2nd in the groundbreaking Sustainability & Sustainable Packaging Series from PTIS and Packaging  
Strategies, brings clarity to companies throughout the global packaging supply chain who are committed to sustainability 
but who are struggling to find a point of beginning.   

Understanding & Executing Sustainability Initiatives  
& Sustainable Packaging Programs
includes actionable information; explanations, resources, checklists,  
best practice case examples, and even checklists to help guide you  
through the maze of complexities currently blocking your path toward  
more sustainable packaging and the associated triple bottom line benefits.

Who Will Benefit From  
This Report:
This uniquely positioned and presented body of competitive research, 
interpretation, and actionable instruction delivers a combination of 
strategic-level intelligence and tactical initiatives guidance for…

Retailers who are driving the implementation of corporate social 
responsibility and sustainability programs; who want to embrace 
sustainability as a corporate culture; who want to offer consumers a 
choice of socially responsible packaging options.

Consumer & Industrial Product Brand-owners who bear the  
responsibility for sourcing, specifying, and manufacturing branded 
products delivered in more socially responsible/environmentally 
friendly package structures, and who desire to offer consumers an 
alternative, socially empowering choice of package options. 

Traditional Package Material Suppliers & Converters – glass, metal, 
plastics, and paperboard – who must learn how to produce, market, 
and deliver converted packaging by focusing on the positive attributes 
within the context of the definitions of sustainability and sustainable 
packaging.

Renewable-resource-based Material Suppliers & Converters – raw 
material suppliers and converters of the continuously emerging genre 
of bio-based materials who must compete against the entrenched 
infrastructures and economics of traditional, non-renewable-based 
materials, structures, and processes.

Structural & Graphic Package Designers who are tasked with making 
critical package material selection choices based on LCA/I metrics.

Marketing professionals who are desperate to learn how to accurately 
define, certify, and promote consumer products and packaging 
structures, materials, components, processes, machinery, and services 
within the context of sustainability.

EHS/Product Stewardship/Sustainability professionals tasked with 
establishing and executing corporate sustainability programs and 
who are responsible for educating their company on regulatory, legal, 
and other challenges associated with sustainability and sustainable 
packaging.

Scope of this Study
This study examines all aspects of sustainable business practices, including:

• How to use research to work toward sustainability

• Supply chain planning and logistics that reduce carbon footprint

• �Package design for the environment that anticipates and supports 
brand-owner and retailer sustainability goals

• Current, emerging, and future “sustainable-oriented” packaging materials

• Responsible sourcing practices

• Sustainable production methods and renewable energy options

• Necessary certifications and how to attain them

• Marketing of sustainable attributes

   A nd  much  more…i nc l ud i ng :

  Forecasts and Net Conclusions for The Future for 
  Business Sustainability & Sustainable Packaging through 2017

The global packaging supply chain understands the positive bottom line 
impact of sustainability. What is less clear is how to begin the process of 
creating more sustainable packaging technologies and processes that  
generate and maintain those triple bottom line benefits.

Understanding & Executing Sustainability  
Initiatives & Sustainable Packaging Programs



Dr. Claire Koelsch Sand’s 21 years 
in packaging with U.S. consumer  
package goods and market research  
companies, retail category  
management, university packaging  
programs, and international research institutes  
has led to multifaceted insights on packaging. 
Sand is currently a Packaging & Technology 
Integrated Solutions (PTIS) Associate and  
Adjunct faculty at Michigan State University’s  
School of Packaging.

PTIS is regarded as the packaging industry’s  
premier tactical assessment and strategic  
problem-solving organization. Its principals,  
Dr. Michael Richmond and Brian Wagner, bring  
a half-century of experience to bear in helping  
top-tier consumer packaged goods companies 
achieve desired results through strategic  
organization, new growth, and productivity  
initiatives.  

Other studies published under the 
PTIS/PS research partnership include:
• �Package Innovation: 

Collaborative Best Practices & Opportunities 
For Brand-owners, Retailers, & Package 
Suppliers

• �Retail-Driven Packaging Decisions: 
Packaging As A Profit Driver & 
Brand Enabler At Point of Sale

• �Contract Packaging: 
Strategic Opportunities & Profit Potential

• ��Sustainability & Sustainable Packaging: 
The Business Case for Corporate, Social, & 
Environmental Strategies Driving Sustainability 
Initiatives & Sustainable Packaging Innovations

TO ORDER:  
In the U.S., call Karen Vaillancourt at  
1-800-524-PACK (7225), ext. 8511.  Elsewhere, 
call 610-436-4220, ext. 8511.   
Or visit www.packstrat.com, then click on 
Studies, or email: orders@packstrat.com
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